
GlassBuild America: The Glass, Window & Door Expo is an
exciting, all-encompassing event bringing together the entire
glass, window, and door industries in one venue for the first
time in North America. In other words, GlassBuild America is a
whole new ballgame! 

Jointly sponsored by the indus-
try’s three leading trade associa-
tions—the American
Architectural Manufacturers
Association, the Glass
Association of North America,
and the National Glass
Association—GlassBuild
America covers all segments of
the glass fabrication and resi-
dential window and door

industries. With over 30 comprehensive “how-to” seminars, live
educational demonstrations, 400 exhibiting companies, and out-
standing networking opportunities, GlassBuild America is the
one—and only—show you need to attend in 2003.

Over 30 comprehensive “how-to” seminars—A full menu of
targeted seminars addressing the unique concerns of the glass,
window, and door industries. At GlassBuild America you will
gain insight into emerging technologies, knowledge about
industry trends and market updates, and information for 
effective business management.

Live educational demonstrations—Live educational demon-
strations from all segments of the glass, window, and door
industries will be represented. At GlassBuild America you 
will see residential window installations, commercial glazing
installations, and much more in a unique, live setting in the
exhibit hall.

400 exhibiting companies—More than 200,000 net square feet
of exhibit space provides an all-encompassing central showcase.
At GlassBuild America you can visit suppliers from across the
entire spectrum of the glass, window, and door industries, and
see the latest technologies for all types of glass and fenestration
products.

Outstanding networking opportunities—9,000 professionals
from all segments of the glass, window, and door industries
will be in attendance. At GlassBuild America, you can develop
new business contacts, create sales leads, make purchasing deci-
sions, and more—adding up to your most cost-effective travel
expenditure of the year. ■

GlassBuild America: The Glass, Window & Door Expo—
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➢ ON THE SHOW FLOOR
See which industry leaders
have already signed up for
exhibit space.

➢ SCHEDULE AT-A-GLANCE
Use this quick and easy-to-
read schedule to learn
about all the seminars and
activities being offered.

➢ EDUCATING THE INDUSTRY
Learn about the latest tech-
nology and techniques 
from seminars designed 
just for you.

➢ SHOW HIGHLIGHTS
Focus in on all the high-
lights of the show, includ-
ing a special appearance by
Cal Ripken, Jr.

➢ SPOTLIGHT ON ATLANTA
Plan your trip in advance—
what sites to see and activi-
ties to do.

f o c u s  o n —

March 12-14,  2003

Georgia  Wor ld
Congress  Center

At lanta,  G A

Inside

Opening Festivities with 
Cal Ripken, Jr.
GlassBuild America is a whole new ballgame
and future hall of fame shortstop from the
Baltimore Orioles, Cal Ripken, Jr. will join
us for “Opening Day” on Wednesday, March

12 at 9am. Don’t miss this
opportunity to see sports
legend, Cal Ripken, Jr. in
person as he reminisces
about his greatest baseball
moments. Register early for
your chance to meet Cal
Ripken, Jr. in person. See the
Show Highlights page for
more details. Cal Ripken Jr.’s
appearance is co-sponsored by
Versalux Architectural Glass
by Visteon and NGA. ■

A Whole New Ballgame!
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ABC Hardware, Inc.
ABH Mfg., Inc.
ADCO Products, Inc.
AFGD Glass
A.G. International-USA
AGM Glass Machinery
ASC Process Systems
A.W.T. World Trade
ATOFINA Chemicals, Inc.
AZON USA, Inc.
Above Glass Corp.
Access Hardware Supply
Action Bullet Resistant
Adelio Lattuada srl
Adobe Glass Co.
Albat & Wirsam North America, Inc.
Alcoa Cladding Systems
Alfema SNC
Allmetal, Inc.
Alumax Bath Enclosures
Alumet Mfg., Inc.
Alumicor Ltd.
Ameri-Can
American Architectural Manufacturers

Association (AAMA)
American Metalcraft, Inc.
American Shower Door, Inc.
Amesbury Group
Amlok (Australia) PTY, Ltd.
Arcadia, Inc.
Arch Aluminum & Glass Co., Inc.
Architectural Skylight Co./E-

Skylight.com
Architectural Testing, Inc.
Armor USA, Inc.
Ashland Hardware Systems
AutoGlass Magazine
Automated Window Machinery, Inc.
Bath Enclosure Manufacturers

Association (BEMA)
Belfortglass srl
Benteler Maschinenbau
Besten, Inc.
Billco Mfg., Inc.
Bimatech
Bohle
Bottero Spa
Boyd Aluminum
Bromer, Inc.
Bronze Craft Corp.
Bystronic, Inc.
C.R. Laurence Co., Inc.
CMB Costruzioni Meccaniche Besana srl
CMS Spa
CPFilms, Inc.
CSM Technologies srl
California Glass Association
Capital Tape 
Cargotec, Inc.
Ceradyne Thermo Materials
Chelsea Building Products
ClearShield Technologies, LLC
Cline Aluminum Doors, Inc.
Coastal Glass Distributors
Coastal Industries, Inc.
Columbia Commrcial Building Products
Contour Industries, Inc.
Copper Sales, Inc.
Coral Industries
Cristacurva
Custom Window Co.
D & S Glass, Inc.
DAC Products, Inc.
D-Calc America
Deco Products Co.
DeGorter, Inc.
DeMichele Group, The
DeNunzio, Inc.
DeSCo
Dependable Glass Works, Inc.
Dlubak Corp.
Doralco, Inc.

Dorma Glas/Dorma Automatics
Dynaric, Inc.
EFCO Corp.
EFCO Furnaces, Ltd.
EPCO Architectural Hardware (USA),

Inc.
Eagle Leasing Corp.
Eastern Architectural Systems
Edgetech I.G., Inc.
Electronic Design to Market, Inc.
Elettromeccanica Luigi Bovone srl
Elumatec USA, Inc.
Ensinger, Inc.
Entegra Fastener Corp.
Express Hardware
FOR. EL S.p.a.
F. Barkow, Inc.
FDR Design, Inc.
Fasco Architectural Hardware
Fein Power Tools, Inc.
Fenetech, Inc.
Ferro Corp.
Film Technologies International,

Inc./SafeGard
Fleetwood Windows & Doors
For. El Spa
Forvet Srl
Frank Lowe Rubber & Gasket
Friedman Corp.
Functional Fenestration Inc.
Fyre-Tec, Inc.
GDS Storefront Estimating
GE Sealants & Adhesives
GIMAV (Italian Machinery Pavilion)
GTS Services, LLC
Gardner Glass Products
General Glass International Corp.
George R. Ford & Sons, Inc.
Glass Accessories International, Inc.
Glass Association of North America

(GANA)
Glass Doctor
Glass Equipment Development, Inc.

(GED)
Glass Magazine
Glass Technology, Inc.
Glass Unlimited of High Point, Inc.
Glass Wholesalers, Inc.
Glass, Window & Door Industry Pavilion
Glasslam N.G.I., Inc.
Glassline Corp.
Glassrobots Oy
Glasstech, Inc.
Glastar Corp.
Glazers Choice
Glas-Weld Systems, Inc.
Globe Amerada Architectural Glass
Goldray, Inc.
Grafco Profile Wrapping
Graham Architectural Products
Greller & Co.
Grenzebach Maschinenbau GmbH
Griffith Rubber Mills
Grove Structural Shims
Groves, Inc.
Gunther Mirror Mastics
Gyford Productions LLC
H.B.Fuller Co.
HHH Architectural Tempering Systems,

Inc.
Hafele America Co.
Hager Cos.
Halfen Anchoring Systems
Handtmann CNC Technologies, Inc.
Helios Italquartz srl
Hiawatha, Inc.
Homasote Co.
Hoskin & Muir, Inc./Cardinal Shower

Enclosures
Hygrade Components
ITW Foamseal
Ianua, Inc.

Indalex Aluminum Solutions Group
Insulating Glass Manufacturers Alliance

(IGMA)
InterEdge Technologies
Industrial Glass Products
Intermac Spa
Interpane
Institute of the Ironworking Industry
International Extrusion Corp.
International Fenestration Components
Italian Trade Commission
J.E. Berkowitz, L.P.
J. G. Braun Co.
JLM Wholesale, Inc.
Joseph Machine Co.
KabelSchlepp America
Kawneer Company, Inc.
Kensington Conservatories, Inc.
Kyzen Corp.
L.B. Plastics, Inc.
Lamatek, Inc.
Leasepro Corp.
Linetec
Lovati Fratelli
Macotec srl
Major Industries, Inc.
Mannix Architectural Products
Mapes Industries
Mappi srl
McKeegan Equipment & Supply
Meek Mfg. Co.
Midwest Wholesale Hardware
Mitsuboshi Diamond International Co.,

Ltd.
MOCAP, Inc.
Morse Industries
Nathan Allan Glass Studios, Inc.
National Adhesives
National Glass Association (NGA)
Norshield Security Products
Nuova Oxidal srl
Officine Mistrello srl
Oldcastle Glass
Omaha Wholesale Hardware Co.
Optima srl
Optimum Window Mfg. Corp.
PPG Industries, Inc.
Painters & Allied Trades Labor Mgmt.

Co-op
Palmer Mirro-Mastics
Peerless Products, Inc.
Petersen Aluminum Corp.
Polygal U.S.A.
Power Brushes, Inc.
Precision Glass Bending Corp.
Preferred Engineering Products Ltd.
Pres-On Tape & Gasket
Prestik (a Division of LD Industries, LTD)
Pro-Line Automation Systems, Ltd.
Promeco Engineering Srl
Quality Metalcrafts, Inc.
Quaker Window Products Co., Inc.
Quaranta SNC
Quest Software, Inc.
R-A-S Ind.
R. Lang Co.
Reddiplex Group PLC
Revista del Vetro/Glass Today
RiteScreen Co.
S. Parker Hardware Mfg. Corp.
Safeguard Security Services
Saint Gobain-Bayform
Salem Distributing Co.
Sampson Automation Co.
San Jung Commercial Co., Ltd.
Savio/American Douglas Metals
Schiatti, Angelo srl Officina Meccanica 
Schlegel Systems, Inc.
Schodorf Truck Body
Screenco, Mfg., Ltd.
Sealmax
Security Impact Glass

See All Industries, Inc.
Sekisui S-Lec Division
Select Products Ltd.
Sevasa USA
Siglam Resins
Skyline Design 
Solutia, Inc.
Sommer & Maca Industries, Inc.
Southeastern Aluminum Products, Inc.
Southern Aluminum Finishing Co.
Southern Stretch Forming
Spadix Technologies, Inc.
Spec-Temp, Inc.
Sprayway, Inc.
Standard Aluminum
Standard Bent Glass Corp.
Stanek Vinyl Windows
Strategic Materials, Inc.
Sun Architectural Products, Inc.
Switchlite division of Pulp Studio, Inc.
3M Industrial Tape & Specialties Division
Taco Metals
Tamglass
Technical Glass Products, Inc./Pilkington

North America, Inc.
Tecton Products LLC
Tekna
Tem-Pace, Inc.
Thermal Windows, Inc.
Thieme Corp.
Titon, Inc.
Tomas SAS
Tormax Technologies, Inc.
TRACO
Tremco, Inc.
Triulzi Cesare Off. Mecc.
Truth Hardware
Tuff Temp Corp.
Tyrolit Vincent spa
UCB Chemicals Corp.
U.S. Bullet Proofing Inc.
Ultrafab, Inc.
Ultraglas, Inc.
Uniao Brasileira de Vidros S/A
Uniglass
United Glass Corp.
Universal Photonics, Inc.
Unruh Fabricators, Inc.
Uroglass Design
VDMA (German Machinery Pavilion)
Veka, Inc.
Vesuvius McDanel Co.
Vetrosat SNC
Vetrotech Saint-Gobain/Saint-Gobain Glass
Viracon
Virtek Laser Systems
Vision Industries Group, Inc.
Vistawall Group, The
Visteon Float Glass Operations
Vitrododi Int. Co. Spa
Vitro Laser GmbH
Wagner Co., The
Wakefield Equipment
Walker Glass Co.
Wasco Products
Wausau Window and Wall Systems
WebPlace, LLC
Wegoma, Inc.
Werner Systems
Window & Door Magazine
Window Brite Disappearing Screens
Window Component Mfg., Inc.
Wing Enterprises, Inc.
Witte North America, Ltd.
Wood’s Powr-Grip Co., Inc.
XYG Glass
Xinyi Glass (North America), Inc.
YKK AP America, Inc.
Z. Bavelloni USA, Inc.
Zircon Corp. ■

GlassBuild America Exhibitor List (as of December 20th, 2002)



As of December 20, 2002. Schedule and 
topics are subject to change. Please visit
www.GlassBuild.com for updated 
information. All events are located at the
Georgia World Congress Center unless 
otherwise noted.

Tuesday, March 11

Exhibitor Registration Open 
8am-4pm

“Architects of a Better Mind”
Presented by American Architectural
Manufacturers Association 
8am-4pm

Afternoon Golf Tournament
Hosted by the Southeast Glass Association
12:30pm

Wednesday, March 12

Registration Open 
7:30am-4pm

OPENING FESTIVITIES WITH 
CAL RIPKEN, JR.
9am-10am

EXHIBIT HALL OPEN
10am-5pm

Live Educational Demonstrations
10am-5pm

“Architects of a Better Mind” (Con’t)
10:15am-12:30pm

Seminars
1:30pm-3:00pm
• Curtainwall Mock-Up & Field Testing
• Arena of Contract Negotiations
• Bath Enclosures: Hardware,

Measuring, Installation, and Safety
• Trends in the Manufacturing Process

and Machinery
• Are You in Compliance?
• How to Select Edging Machinery for

the Glass Shop

Seminars
3:15pm-4:45pm
• Blasts, Bullets, Attacks & Protective

Glazing Products: What Will Be the
Impact for Our Industry?

• Thermal Rating Programs for 
Site-Built Glazing

• Technology, Codes & Product
Availability: Living Together

• Glass Shop Diversification Equals
Increased Profits

• Benefits and Processing of Laminated
Sidelites

Opening Cocktail Reception
5:30pm-7:30pm
Georgia World Congress Center

Thursday, March 13

Registration Open 
8am-4pm

Seminars
8:30am-10am 
• Architectural Glass Technology

Update
• Bent Architectural Glass
• Trends in Creative Bath Enclosures
• How to Sell (More) to the $165 Billion

Home Improvement Industry 
• How To Upgrade Your Showroom and

Make Your Shop User-Friendly
• Processing of Automotive Glass Part I:

Preprocessing 
• When the Other Guy’s Price is Lower

EXHIBIT HALL OPEN
10am-5pm

Live Educational Demonstrations
10am-5pm

Seminars 
1:30pm-3pm
• Proper Use of Sealants to Prevent

Water Infiltration
• Codes for Fire-Rated Glazing—

Practical Applications for the
Contractor

• How to Market Energy Efficient
Windows

Seminars
3:15pm-4:45pm 
• Thermal Evaluation of Wall Systems

and Components
• Choosing the Correct Finish for

Architectural Applications
• Mold—The Asbestos of this Century
• Let’s Get Results, Not Excuses

Program

Friday, March 14

Registration Open
8am-3pm

Seminars
8:30am-10:00am
• Safety and Security Applications
• “Green” Windows and Doors: Life

Cycle Assessment for Design,
Marketing, and Selection

• The Needs of Homebuilders—
What They Want from Window and
Door Suppliers 

• Finding the Money You Need
• Trends in Specialty Glass
• Processing of Automotive Glass Part

II: Heat Treating of Automotive Glass

EXHIBIT HALL OPEN
9am-3pm

Live Educational Demonstrations
9am-3pm ■

Schedule of Events At-A-Glance
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GlassBuild America
Registration Is As Easy
As 1, 2, 3!

Step 1: Complete the Attendee
Registration Form 

Step 2: Make Travel
Arrangements 

Step 3: Complete the Hotel
Reservation Form

(These forms can be found at the end of
this newsletter.)



Are You in Compliance? (Wednesday 1:30pm)
Speaker:  Julie Ruth, JRuth Code Consulting
This seminar is intended to help with window, skylight, or glass
door manufacturers to determine what code requirements apply to
their product using a checklist format that is based on the market
they wish to sell their products in. It will include an overview of
the codes used in the U.S., where they are used, and most of the
common requirements of the U.S. codes for exterior glazed products.
Participants will learn:
• How to determine which codes apply.
• How to determine the code requirements for your product.
• How to determine if your product meets those requirements.

Technology, Codes, & Product Availability: Living Together
(Wednesday 3:15pm)
Speakers:  Richard Karney, Department of Energy; Nanette Lockwood
McElman, Institute for Business & Home Safety
In this seminar you will learn what effects the Window Industry
Technology Roadmap, the 20-year industry plan for window tech-
nology, and the Energy Star Program have on the glass industry.
This seminar will discuss also how technology will affect building
codes and product availability—keeping in mind that building
codes and product availability don't always happen at the same
time. Find out what happens when one tries to move ahead with-
out the other. Many of the new codes have been modified due to
product availability. Learn how these changes affect you.
Participants will learn:
• An updated report on the Window Industry Technology

Roadmap and the Energy Star Program.
• How energy conservation can affect building codes' 

structural integrity.
• New markets for the glass industry.

How to Sell (More) to the $165 Billion Home Improvement
Market (Thursday 8:30am)
Speaker:  Dave Yoho, Dave Yoho Associates
One of the industry's leading experts on residential home improve-
ment sales explains the marketing behind what drives the con-
sumer's purchases and how the product reaches the consumer. An
exciting walk-through of what may represent (eventually) the
largest market for residential windows & doors.
Participants will learn:
• Who drives the market and how.
• The keys to selling to those who drive the market.
• Why and how selling to the "improvement market" is frequently

more profitable than traditional markets.

GlassBuild America Guide to Seminars 
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One of the unique elements of GlassBuild America: The Glass,
Window & Door Expo is the fact that has been developed "by the
industry, for the industry."  Nowhere is this more apparent than in
the outstanding educational opportunities for attendees from all
segments of the glass, window, and door industries.

The staffs of NGA, GANA, and AAMA, along with committed
members from each organization, have paid special attention to
assure attendees that each presentation will provide a wealth of
specific industry information.

Committees representing leaders in the fields have planned semi-
nars for 5 distinct segments of the glass, window, and door indus-
tries to ensure attendees will have a  one-of-a kind learning expe-
rience at GlassBuild America.

Here is a preview of the Residential Window and Door education-
al track being offered. For a complete listing of all the educational
tracks, please visit www.GlassBuild.com.

Residential Window and Door

Who should attend
Industry segments: Manufacturers of residential windows and/or
doors, Wholesalers/Distributors of residential windows and/or
doors, Dealers/Retailers of residential windows and/or doors
Job functions: Presidents, Owners, Vice Presidents, General
Managers, Project Managers, Purchasing, Managers,
Procurement Managers, Marketing Managers, Distribution
Managers, Operations/Production Personnel,
Design/Engineering Personnel

Featured Seminar Topics
Trends in the Manufacturing Process & Machinery
(Wednesday 1:30pm)
Moderator: Jim Plavecsky, Edgetech, I.G. Inc.
Panelists: Mike Biffl, Sturtz Machinery; Pete Chojnacki, GED;
Phyllis Eisen, The Manufacturing Institute, National Association of
Manufacturers; Hubert Hasselsteiner, Lisec America; Dick
Lambden, Perfect Technology Inc.; Jerry Wells, Erdman Automation
This seminar will focus on trends and challenges in the world of
manufacturing process and machinery and the impact this will
likely have on the window industry for years to come. This sem-
inar will also explore the demographic and global changes affect-
ing manufacturing productivity and jobs in the 21st century. A
panel of window industry manufacturing process experts will
discuss the latest trends in manufacturing and process technolo-
gy, as well as answer questions and engage in group discussion
with the audience.
Participants will learn:
• How business trends in the 21st century may impact trends

in manufacturing technology.
• Major human resource challenges and opportunities 

impacting both the private and public sectors of
our global economy.

• How manufacturing trends may impact state-of-the-art 
manufacturing process technology.



Participants will learn:
• What life cycle assessment is and how it is being used today.
• What are the environmentally most important design charac-

teristics and processes in the life cycles of windows and doors.
• How you can use and respond to uses of LCA in the future.

The Needs of Homebuilders– What They Want from Window
and Door Suppliers (Friday 8:30am)
Presenters: Morrison Homes; Pulte Homes
This seminar will help you understand what motivates home-
builders to purchase from certain suppliers and what they value
in products, options, and support services. Further discussion
will look into what the purchasing manager needs to know
about a product, as well as how code requirements, liability con-
cerns, and the home-buying consumer influence the decision-
making process.
Participants will learn:
• Strategies for selling window, doors, and related supplies and

service to homebuilders.
• What drives the purchasing manager to select one source over

another.
• How homebuilders respond to consumer concerns.

Safety and Security Applications (Friday 8:30am)
Speaker:  Julie Schimmelpenningh, Solutia, Inc.
Cracking & dicing; fall-out and retention; hurricanes and bomb
blasts. What glass can be used to provide peace of mind and pro-
tection?  This seminar will focus on providing an overview of
standards and design considerations for providing safety glass to
guard against accidental impact, hurricanes, and earthquakes.
Further discussion will look at burglary, ballistic, and blast resist-
ant glazing. Standard test methods will be referenced and dis-
cussed throughout the seminar, with an added discussion on
glass rails and security window standards.
Participants will learn:
• How to incorporate laminated glass to meet safety and struc-

tural requirements for everyday, hurricane, seismic, and blast
applications.

• Blast testing basics and the performance of laminated glass
compared to typical to window glass.

• Test protocols for windborne debris, seismic, blast, and other
security protection.

Trends in Specialty Glass (Friday 8:30am)
Presenters:  Panel of industry experts 
The demand for something artistic and different in glass is
becoming increasingly evident in commercial buildings and
homes. Every award-winning building design is flush with glass,
and customers are enthusiastic about the opportunity to use
newer rolled patterns, acid etched and sandblasted glass,
slumped glass, and much more. Learn about some of the more
exotic and interesting designs and specialty glass choices.
Participants will learn:
• What specialty glass is readily available that will satisfy every-

one from your architect to your customer.
• Which specialty glass can be fabricated with polished edges,

holes and notches, and tempered.
• Which applications are prudent for use in heavy glass doors,

bath enclosures, wall systems, and door inserts. ■

Architectural Glass Technology Update (Thursday 8:30am)
Presenters:   Ferro Corp.; Guardian Industries, Inc.; PPG
Industries, Inc.; Pilkington (NA) Inc.; Viracon
Fenestration materials continually advance in their ability to
meet the design requirements for thermal, optical, structural,
and aesthetic performance. Architectural glass used in windows,
doors, and skylights is a critical element in the dramatic increase
in performance capabilities over the last decade. This forum will
provide technological updates on the latest advances in fabricat-
ed architectural glass for residential and commercial glazing
applications.
Participants will learn:
• Performance elements in current energy efficient architectural

glass construction.
• How new glass coatings provide protection and cleaning per-

formance.
• Future technology being researched for glazing applications.

How to Market Energy Efficient Windows (Thursday 1:30pm)
Speakers:  Kate Offringa, EWC; Jim Plavecsky, Edgetech, I.G. Inc.
This seminar will focus on the wide range of opportunities to
increase market penetration and improve profits by effectively
promoting the advantage of energy efficient window technologies.
Participants will learn:
• How to work with builders, dealers, remodeling contractors,

and even consumers to promote the benefits of energy 
efficient windows.

• How to work in concert with various industry associations to
enhance the understanding and knowledge level among end-
user markets.

• How to make compliance into a positive benefit by leveraging
certification and test requirements with effective educational
materials, promotional campaigns, and sales strategies.

Mold—The Asbestos of this Century (Thursday 3:15pm)
Speakers:  Paul Gary, Attorney; Ted Hart, Consultant
Mold litigation has exploded. The mold issue is threatening
most every construction defect case, and our industry is being
targeted. Liability insurance is not the answer. This seminar will
focus on the current overview of the problem, causation, and
exposed liability.
Participants will learn:
• What causes mold.
• How this issue affects building contractors, homebuilders,

and suppliers.
• What to do to protect yourself from liability.

"Green" Windows and Doors: Life Cycle Assessment for
Design, Marketing, and Selection (Friday 8:30am)
Moderator:  Gregory Norris, Harvard School of Public Health
Panelists:  Angus Crane, North American Insulation Manufacturers
Association; Ian Hanna, Certified Forest Products Council; Jeffrey
Terry, The Vinyl Institute; Richard Voreis, Consulting Collaborative
Life Cycle Assessment (LCA) is being increasingly cited and
offered as a method for aiding environmental selection of build-
ing materials, components, and whole-building designs. This
session will review when LCA is useful, how it works, its limita-
tions, which segments of the industry are engaged in its use, and
how manufacturers are currently putting it to use. Representatives
from four industries will then discuss how they are using LCA to
improve their environmental and economic performance.
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One of the unique elements of GlassBuild America: The Glass,
Window & Door Expo is the fact that it has been developed “by
the industry, for the industry.” Nowhere is this more apparent
than in the outstanding educational opportunities for attendees
from all segments of the glass, window, and door industries.
Here is a preview of three of the educational tracks being
offered. For a complete listing and descriptions, visit
www.GlassBuild.com.

Commercial Glazing (Building Envelope) 
Who should attend

Industry segments: Glazing Contractors, Wholesalers/Distributors of
glass and/or related products, Dealers/Retailers of glass and/or related
products, Manufacturers/Fabricators of completed or assembled prod-

ucts and/or systems for commerical glazing, Architects, Commercial
Builders

Job functions: Presidents, Owners, Vice Presidents, General
Managers, Project Managers, Purchasing Managers, Marketing
Managers, Distribution Managers, Architects, Glass Installers,
Operations/Production Personnel, Design/Engineering
Personnel

Featured Seminar Topics

Curtainwall Mock-Up & Field Testing 

Arena of Contract Negotiations 

Thermal Rating Programs for Site-Built Glazing

Architectural Glass Technology Update 

Proper Use of Sealants to Prevent Water Infiltration 

Codes for Fire-Rated Glazing—Practical Applications for the
Contractor 

Thermal Evaluation of Wall Systems and Components 

Choosing the Correct Finish for Architectural Applications 

Safety and Security Applications 

Seminar Development Committee

Julie Ruth, JRuth Code Consulting; Greg Carney, GANA; Ron
Clawson, Looking Glass, Inc.; Gary Haider, HKL Cladding
Systems, Inc.; Todd Hamilton, Southern Aluminum Finishing
Co.; John Heinaman, Heinaman Contract Glazing; Kyle Jones,
Vistawall Architectural Products; Robert Leyland, Kawneer
Company, Inc.; Don McCann, Viracon; Bill O’Brien, Dow
Corning; Mike Petersen, Petersen Aluminum Corp.; Robert L.
Rencher, YKK AP America, Inc.; Ronald J. Spellich, Oldcastle
Glass

Retail Glass 
Who should attend

Industry segments: Dealers/Retailers of glass and/or related prod-
ucts, Wholesalers/Distributors of glass and/or related products

Job functions: Owners, Managers, Glass Installers

Featured Seminar Topics

How to Select Edging Machinery for the Glass Shop 

Headline Here

Why Should You Attend GlassBuild America?

• Exhibits—see new products and technologies from around the

world.

• Live product demonstrations—ask questions, try products

yourself, and learn tips.

• Seminars and presentations—attend how-to technical seminars
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Live Educational Demonstrations—presented
by the industry’s leading trade associations 
Weds., March 12 | Various times throughout the day |  Exhibit Hall

Thurs., March 13 | Various times throughout the day | Exhibit Hall

Friday, March 14 | Various times throughout the day | Exhibit Hall

Live educational demonstrations from all segments of the glass,
window, and door industries will be brought to you from the
industry’s leading trade associations. At GlassBuild America you
will see commercial glazing installations—presented by NGA,
residential window installations—presented by AAMA, and
other demonstrations presented by GANA, BEMA, and IGMA.
Demonstrations will take place throughout the day in a unique,
live setting in the exhibit hall.

Architects of a Better Mind—
presented by AAMA 
Tuesday, March 11 | 8am-4pm | Georgia World Congress Center

Weds., March 12 | 10:15am-12:30pm | Georgia World Congress Center

Prior to GlassBuild America, the American Architectural
Manufacturers Association (AAMA) will be presenting
“Architects of a Better Mind,” an AIA-approved continuing edu-
cation program, March 11–12, 2003 at the Georgia World
Congress Center. Don’t miss your opportunity to participate in
this one-and-a-half day program and earn while you learn! This
program is related to the window and door industry, with topics
covering products, testing, AAMA Certification, and more. The
program provides up to nine hours of educational learning units
(LUs), including those hard-to-find HSWs, for architects that
attend both days. Lunch is provided on Tuesday by AAMA; lunch
is provided on Wednesday by NGA in the exhibit hall. Separate
registration required; registration includes admittance to Exhibit
Hall. For registration information, contact AAMA’s Marketing
Department at 847/303-5664.

Opening Cocktail Reception 
Wednesday, March 12 | 5:30pm-7:30pm | 
Georgia World Congress Center

Join fellow attendees at the Opening Cocktail Reception. Unwind
with a cocktail and hors d’oeuvres while you socialize and relax
with your industry peers. (Cocktail reception included with full
registration. All others may purchase tickets on-site.)

Here’s what the industry is saying
about GlassBuild America
“GlassBuild America, with its ‘all encompassing’format, is an
exciting concept — one which people in our industry cannot
afford to overlook.”

-Matt Kottke
Advertising & Promotion Coordinator

Truth Hardware

“GED is working hard to communicate that we offer a full line
of products for multiple market segments. We are much more 
than Intercept IG, and GlassBuild America is the show that will
allow us to reach new customers with a new message.”

-Pete Chojnacki
Director of Marketing

Glass Equipment Development

“Edgetech is excited about participating in GlassBuild America
we definitely feel that we will get more ‘bang for our buck’ from a 
show that brings both the glass and fenestration industries 
together.”

-Jim Plavecsky
VP Sales & Marketing

Edgetech I.G. Inc.

“GlassBuild America is good for our industry. I believe it will 
mean a more informed industry.”

-Bob Lang
Sales Manager

Billco Manufacturing Inc. ■

GlassBuild America Highlights
➢ SHOW HIGHLIGHTS March 12-14, 2003 | Georgia World Congress Center | Atlanta, GA

Featured Demonstrations

InstallationMasters™  Window Installation Demonstrations
Step-by-Step Process of Proper Installation of Windows
for New Construction in the Residential and Light 
Commerical Markets                 

See live window installation demonstrations based on 
industry-adopted techniques taught in the AAMA Installa-
tionMasters™ training and certification program. AAMA’s
Installation Program Manager, Larry Livermore and his
brother, Terry Livermore, a custom homebuilder, will guide
you through the step-by-step process of proper installation of
windows for new construction in the residential and light
commercial markets.

NGA’s Glass Installer Technical Institute (GITI) Curtainwall
& Storefront Installation Demoindenstration

How to Prevent Uncontrolled Water Infiltration in
Curtainwall & Storefront—Identifying the Critical Seals

See a live demonstration on the proper steps to take during
fabrication, assembly, and installation of curtainwall and
storefront systems. GITI instructor, Robert Rencher of YKK,
will examine the proper application for storefront and cur-
tainwall systems and demonstrate proper techiniques for cut-
ting of framing members; layout and drilling of holes; loca-
tion of weep holes; cleaning of framing members; proper &
improper application of sealants; use of glazing accessories;
proper anchoring; and application of perimeter sealants.

(Visit www.GlassBuild.com for more information on the 
other live educational demonstrations being offered at
GlassBuild America.)



Headline Here

Did You Know...

NGA is a registered provider with

the AIA/CES. AIA members can

receive Learning Units and Health

Safety Welfare (HSW) credits for

participating in designated seminars.

Why Should You Attend GlassBuild America?

• Exhibits—see new products and technologies from around the world.

• Live product demonstrations—ask questions, try products yourself, and learn tips.

• Seminars and presentations—attend how-to technical seminars developed “by the indus-

try, for the industry.”

• Network—meet in-person with industry suppliers and make new business and sales contacts.

➢ EEDDUUCCAATTIINNGG TTHHEE IINNDDUUSSTTRRYY March 12-14, 2003 | Georgia World Congress Center | Atlanta, GA

On-site copying and faxing.
• Collins Printing (Approximately 0.7 miles from the GWCC)

135 International Blvd. NW
404/525-0406
Printing, copying, computer graphics, complete 
printing facilities.

• Kinko’s Downtown (Approximately 1 mile from the GWCC)
100 Peachtree St. Suite 101 
404/221-0000
Digital Printing, presentation materials, color copies, banners,
signs, computer services. Open 24 hours/7 days.

• Print Time (Approximately 2.1 miles from the GWCC)
993 Marietta St. NW
404/794-5300
Full service printing and copying. Free pick up & delivery.

Atlanta’s Top Restaurants

For more information about Atlanta, visit www.atlanta.com or
www.atlanta.net.

Quick Facts About Atlanta 
• Daytime temperatures in the early spring average in 

the low 60’s.
• The Georgia World Congress Center is the second largest

convention center in the world.
• Top three newspapers are Atlanta Daily World, Atlanta

Business Chronicle, and Atlanta Journal Constitution.
• Atlanta has 41 public golf courses.
• The Atlanta Marriott Marquis is the largest hotel in the

Southeast with 1,674 rooms.
• NationsBank Plaza is the tallest building in the Southeast—

55 stories, 1,023 feet tall.

Nearby Neighborhoods
• Ansley Park: One of

Atlanta’s most beautiful
in town neighborhoods
with beautifully land-
scaped parks and archi-
tecturally unique homes.

• Buckhead: Just a few
miles from central
Downtown Atlanta,
Buckhead is one of the
country’s largest urban
areas with major offices, retail outlets, hotels, restaurants, and
entertainment spots.

• Midtown: Major art venues, the city’s best restaurants,
and Piedmont Park are just a few things that are found 
in Midtown.

• Morningside: A historic neighborhood with many parks and
charming Tudor bungalows.

• Virginia-Highland: A vibrant residential and retail district—
one of Atlanta’s neighborhoods where residents can walk to
nearby restaurants and shops.

Nearby Business Centers 
• Georgia World Congress Center (GWCC)

Located on the exhibit hall level (first floor) next to the
lecture hall (C102)

Welcome to Atlanta 
➢ SPOTLIGHT ON ATLANTA March 12-14, 2003 | Georgia World Congress Center | Atlanta, GA

Editorial Offices:
8200 Greensboro Dr.
Suite 302
McLean, VA 22102-3881
© 2002 National Glass Association.

All Rights Reserved.

For information on 
GlassBuild America, visit
www.GlassBuild.com or contact
1-866/342-5642, ext. 300;
email: attend@glassbuild.com
or exhibit@glassbuild.com.

Based in McLean, VA, the National
Glass Association (NGA) is the
largest trade association represent-
ing the flat glass industry. Founded
in 1948, NGA’s members represent
the entire flat glass production
chain. The NGA currently hosts
GlassBuild America and the
National Auto Glass Conference &
EXPO, and offers certification,
education, and training. In addi-
tion, NGA publishes the leading
trade publications Glass Magazine,
Window & Door, and AutoGlass.

Based in Topeka, KS, the Glass
Association of North America is
made up of five divisions:
Building Envelope Contractors,
Distribution, Laminating, Mirror,
and Tempering. GANA offers a
wide variety of publications for
the flat glass industry, including
the Glazing Manual and
Engineering Standards Manual.
Additionally, GANA sponsors the
annual Glass Week Conference
and provides a series of educa-
tional seminars and programs.

Based in Schaumburg, IL, the
American Architectural
Manufacturers Association is the
leading trade association for the
North American fenestration
industry. AAMA’s member com-
panies include manufacturers and
suppliers of windows, doors, sky-
lights, and related materials and
components. Focusing on both
technical and marketing services,
AAMA’s activities include stan-
dards development, product certi-
fication, and market research.

f o c u s  o n —

GlassBuild America

Bacchanalia
404/365-0410
New American
West Midtown

Bone’s
404/237-2663
Steakhouse
Buckhead

Bluepointe
404/237-9070
New American,

Asian
Buckhead

Andiamo
404/892-3555
Italian
Morningside

Atmosphere
678/702-1620
French
Virginia-Highland

Brasserie le Coze
404/266-1440
French Bistro
Buckhead

Canoe
770/432-2663
New America
Vinings

Nava
404/240-1984
Southwestern
Buckhead

Atkins Park
404/876-7249
American/Cajun
Morningside

Seeger’s
404/846-9779
Continental
Buckhead

Chops/Lobster Bar
404/262-2675
Steakhouse/Seafood
Buckhead

Tamarind
404/873-4888
Thai
Intown/Midtown

Fogo De Chao
404/995-9982
Brazilian
Buckhead

Camille’s
404/872-7203
Italian
Virginia-Highland ■



GlassBuild America: The Glass, Window & Door Expo
A Whole New Ballgame!

Join us on March 12, 2003, 
for GlassBuild America’s

“Opening Day” with 
Cal Ripken, Jr.!

March 12-14, 2003 | Georgia World Congress Center | Atlanta, GA
www.GlassBuild.com

Cal Ripken Jr.’s appearance co-sponsored by Versalux Architectural Glass by Visteon and NGA.

A Whole New Ballgame!



Tips to make the most of your visit to GlassBuild America

Important 
Registration Deadlines 
Don’t forget to register EARLY 
for your chance to meet baseball 
legend, Cal Ripken, Jr.!

September 30, 2002 GlassBuild America registration opens

On or before Deadline for Cal Ripken drawing
February 1, 2003 (Open to full registrants only.)

Advance registration FULL REGISTRATION
On or before Member: $325/Nonmember: $650
February 28, 2003

Advance registration TRADE SHOW ONLY
On or before $25
February 28, 2003

On-site registration FULL REGISTRATION
After March 1, 2003 Member: $400/Nonmember: $800

On-site registration TRADE SHOW ONLY
After March 1, 2003 $50

Registration Is As
Easy As 1, 2, 3!

Step 1 
Complete the 

Attendee 
Registration Form 

Step 2 
Make Travel 

Arrangements 

Step 3 
Complete the 

Hotel Reservation Form 

1. Review the seminar descriptions thoroughly and attend
the seminars relevant for your business. Plan in
advance to make the most of your learning experience. 

2. Visit www.GlassBuild.com and review the latest list of
exhibitors and floor plan to use your exhibit hall hours
wisely.  GlassBuild America’s exhibit space is over
200,000 square feet—that’s a lot of ground to cover! 

3. Pack plenty of business cards to have on-hand when
making new business contacts.

4. Make dinner reservations early to avoid delays.  Atlanta
has a diverse selection of dining options at all price
ranges. Visit www.GlassBuild.com for a list of Atlanta’s
top 10 restaurants.

5. Pack accordingly and for comfort—GlassBuild
America’s exhibit hall and events are business casual.

6. Register in advance to save time and money!
GlassBuild America is the one—and only—show you
need to attend in 2003.



INSTRUCTIONS
• Complete all sections and mail, fax, or bring on-site.  (EXHIBITORS: Do not use this form.) 
• Mail to 8200 Greensboro Drive, Suite 302, McLean, VA 22102-3881 U.S.A.
• Fax to 703-442-0082. 
• For quick and easy registration, register on-line at www.GlassBuild.com

Full Registration
Entrance for 3 days to all seminars, demonstrations,
exhibit hall, and cocktail party.
❑ ADVANCE Registration—by 2/28/03

Members ...........................................$325(FC)
❑ ON-SITE Registration—after 2/28/03

Members ...........................................$400(CS)
❑ ADVANCE Registration—by 2/28/03

Non-members....................................$650(NM)
❑ ON-SITE Registration—after 2/28/03

Non-members....................................$800(NS)
If you do not wish to attend the cocktail reception, you may deduct
$35 from your full registration. Check here_____. 

Trade Show Only
Entrance for 3 days to demonstrations and exhibit hall.
❑ ADVANCE Registration—by 2/28/03

Trade Show........................................$25 (TS)
❑ ON-SITE Registration—after 2/28/03

Trade Show........................................$50 (TO)

MEMBERSHIP HAS ITS BENEFITS!
Members are entitled to discounted registration
fees—check all that apply.
❑ NGA ❑ GANA ❑ AAMA

GLASSBUILD AMERICA: THE GLASS, WINDOW & DOOR EXPO

ATTENDEE REGISTRATION FORM
MARCH 12-14, 2003  ★ GEORGIA WORLD CONGRESS CENTER  ★ ATLANTA, GA

PAYMENT METHOD (Non-U.S. organizations: Payment 

must be made with a credit card or draft on a U.S. Bank.)

Total payment $_______________________

❑ Check (Made payable to NGA)

Credit Card:    ❑ AMEX    ❑ VISA    ❑ MC

Card #____________________________

Expiration Date_______________________

Name on Card_______________________

WHAT IS YOUR TITLE/POSITION?
❑ (A)   President/Owner
❑ (B) General Manager/Vice President
❑ (C)   Operations/Production
❑ (D)   Installation
❑ (E)   Purchasing 
❑ (F)   Sales/Marketing
❑ (G) Design/Engineering
❑ (H)   Architecture/Specification
❑ (I) Other

WHAT IS YOUR ROLE IN PURCHASING DECISIONS? 
❑ (A)   Recommend ❑ (D)  Purchase
❑ (B)   Specify ❑ (E)  None
❑ (C)   Approve

WHAT IS YOUR COMPANY’S ANNUAL SALES VOLUME?
❑ (A)   Under $1 million ❑ (D)  $10.1m - $50m
❑ (B)   $1.1 m - $5 m ❑ (E)  Over $50 million
❑ (C)   $5.1 m - $10 m ❑ (F)  None

Flat Glass/Related Products*
❑ (A) Dealer/Retailer 
❑ (B) Distributor/Wholesaler 
❑ (C) Contract Glazing Company
❑ (D) Manufacturer/Fabricator
❑ (E) Supplier
❑ (F) Architect/Specifier/Contractor
*includes commercial and residential glass and metals

Residential Windows & Doors/Related
Products
❑ (G) Dealer/Retailer 
❑ (H) Distributor/Wholesaler 
❑ (I) Manufacturer
❑ (J) Supplier
❑ (K) Architect/Specifier/Contractor

Automotive Glass/Related Products
❑ (L) Dealer/Retailer 
❑ (M) Distributor/Wholesaler 
❑ (N) Manufacturer/Fabricator
❑ (O) Supplier

WHAT IS YOUR COMPANY’S PRIMARY BUSINESS? (Check all that apply)

PERSONAL INFORMATION (Please type or print clearly)

First Name ____________________________________Last Name ___________________________

Title ____________________________________________________________________________

Company ________________________________________________________________________

Address _________________________________________________________________________

City/State/Zip _____________________________________________________________________

Country__________________________________________________________________________

Phone _______________________________________Fax_________________________________

Email ___________________________________________________________________________

Special Needs__________________________________________________________________

Signature:______________________________________Date:______________________________

Complete or Assembled  Products
& Systems
❏ A015. Bath Enclosures
❏ A020. Curtainwall Systems
❏ A025. Entry Doors
❏ A030. Interior Doors
❏ A035. Mirrors
❏ A055. Patio Doors
❏ A040. Skylights 
❏ A045. Storefront Systems
❏ A060. Sunrooms/Patio Rooms
❏ A050. Windows
❏ A100. Other_____________

Components
❏ B001. Adhesives & Sealants 
❏ B005. Films
❏ B010. Finishes
❏ B015. Glass
❏ B020. Hardware (Commercial)
❏ B025. Hardware (Residential)
❏ B030. Lineals & Extrusions
❏ B035. Metals
❏ B040. Millwork & Trim Products
❏ B050. Screens
❏ B100. Other______________

Equipment & Machinery
❏ C001. Door Processing 
❏ C005. Glass Fabricating
❏ C007. IG
❏ C010. Metal Fabricating
❏ C015. Painting
❏ C020. Vinyl Fabricating
❏ C025. Woodworking
❏ C100. Other______________
Services
❏ D001. Associations
❏ D005. Computer Software
❏ D010. Consultants
❏ D015. Education & Training

❏ D025. Publications & Events
❏ D030. Testing Services
❏ D100. Other______________
Tools & Supplies
❏ E001. Abrasives
❏ E005. Cleaners and Lubricants
❏ E010. Hand tools 
❏ E100. Other______________
Transporting & Handling
❏ F001. Handling Equipment 
❏ F005. Packaging Materials
❏ F010. Racks 
❏ F015. Trucks
❏ F100. Other______________

WHAT PRODUCTS DOES YOUR COMPANY BUY/HAVE INTEREST IN? (Check all that apply)

REGISTRATION INFORMATION
• Individual admission to seminars ($45) and cocktail party ($35) 

may be purchased separately on-site.
• Please pick-up badges on site.
• Children under 12 years will not be permitted on the show floor.

(NGA USE ONLY)  Acct:_______________Code: BR3

Registered attendees are eligible for free subscriptions to the following magazines. All of the information above must be complete to process subscription.  
❑ Yes, I want to receive a free trial subscription to Glass Magazine.     ❑ Yes, I want to receive a free subscription to Window & Door.     ❑ Yes, I want to receive a free trial subscription to AutoGlass.

FREE SUBSCRIPTIONS (Offer valid for non-subscribers only.)

CANCELLATIONS All cancellations must be received in writing on or before February 28, 2003. A $30 processing fee will be charged against each cancellation. No cancellations for trade show only registrants.
REFUNDS All refunds will be processed after the convention. After February 28, 2003, no refunds will be made for cancellations or “No Shows”. No refunds will be given for trade show only registrants.



HOTEL
To make your hotel reservation, please complete the form on page 10.
Deadline: February 24, 2003. Availability and discounted rates cannot be
guaranteed after this date.
After February 24, 2003, please call hotels directly for reservations. Visit
www.GlassBuild.com for a list of hotel phone numbers.

1. Atlanta Marriott Marquis (Headquarter Hotel) — The Atlanta
Marriott Marquis features a five-story atrium with panoramic views of the
city. The hotel offers indoor and outdoor pool, health club, four on-site
restaurants, hair salon and full business center.  All guestrooms, specif-
ically designed for business travelers, have phones with data ports and
voicemail, high-speed internet access, cable television, complimentary
in-room coffee, hairdryer, iron/ironing board, and in-room safe.  Golf,
shopping, theater, and museums are nearby.

2. Hilton Atlanta — The Hilton Atlanta combines a convenient downtown
location with superb accommodations and amenities. The hotel is next to
Peachtree Center Mall. The guestrooms are spacious and newly renovat-
ed. All rooms have iron/ironing board, coffee maker, hairdryer, safe, mini
bar, cable television, and alarm radios.  Recreational facilities include a
fully-equipped fitness center, large pool, lighted outdoor tennis courts,
basketball court and an indoor running track.

3. Omni Hotel at CNN Center — Omni Hotel at CNN Center is the
closest hotel to the Georgia World Congress Center—placed right in the
middle of the bustling CNN Center complex.  Take a tour of CNN studios,
enjoy over 20 different food outlets, or take in a spectacular sports or
entertainment event at Atlanta’s new Philips Arena.  All guestrooms come
standard with hairdryers, irons and full-size ironing boards, workstations
with modem capability, and three phones featuring two lines and voice-
mail.  (No shuttle service.)

4. Holiday Inn - Downtown — The Holiday Inn Atlanta Downtown is in
downtown Atlanta, adjacent to Centennial Olympic Park, only two blocks
from the Georgia World Congress Center.  This new hotel has 260 deluxe
guestrooms, featuring Holiday Inn’s latest guestroom design package.
The guestrooms include large desks , two-line phones with data ports,
coffee maker, hairdryer, iron, and full-size ironing boards. The hotel offers
the International Boulevard Cafe and Bar, outdoor pool/spa, and fitness
center.  

5. Embassy Suites Centennial Olympic Park — The Embassy
Suites Atlanta Downtown is an all-suite hotel overlooking Centennial Park
and located across from the Georgia World Congress Center. Rates
include a complimentary full cooked-to-order breakfast in Ruth’s Chris
Steakhouse (off the hotel lobby) and an evening reception in the Atrium
with complimentary beverages and hors d’oeurves. All standard suites
include a coffeemaker, microwave oven, refrigerator, two remote control
televisions, and a sleeper sofa.  (No shuttle service.)

6. Courtyard by Marriott Downtown Atlanta — The Courtyard by
Marriott Downtown Atlanta offers 211 newly renovated, upscale gue-
strooms, a full service restaurant, lobby bar, outdoor pool/Jacuzzi, com-
plimentary fitness facility, and a brand new business center, complete
with computer hook-up capability. Spacious guestrooms include cof-
feemaker, two telephones, iron/ironing board, hairdryer, and voice mail
capabilities.

7. Fairfield Inn by Marriott Downtown Atlanta — The Fairfield Inn
by Marriott Downtown Atlanta offers 242 newly renovated guestrooms, a
complimentary continental breakfast, outdoor pool/Jacuzzi, complimen-
tary fitness facility and meeting facilities to accommodate up to 50 peo-
ple. All guestrooms feature coffee maker, iron/ironing board, hairdryer,
and voice mail capabilities.

8.  Days Inn Downtown Atlanta — Centrally located, the Days Inn
Downtown is within walking distance to many area attractions, restau-
rants, shops, and entertainment venues. Guest rooms feature special
built-in amenities such as iron/ironing board, hairdryer, coffee maker,
and a safe. On site you will find a restaurant, lounge, outdoor pool, and
meeting space. 

NOTE:  Shuttle service to/from the Georgia World Congress Center will be
provided from all offical hotels unless otherwise noted.

OFFICIAL AIRLINE
Discounted rates have been negotiated with Delta Airlines. Call Cahan Travel
or Delta directly today to book your flight!

Cahan Travel Meeting Desk
Toll Free 800/368-3327 or 703/893-3240
Monday - Friday, 8:30am - 6:00pm, EST
Important: Be sure to ask for the “NGA Meeting Desk”
Website: www.cahan.com - It’s easy and secure to book online!

Delta Airlines
Toll Free 800/241-6760 NGA File # 190356A

CAR RENTAL
AVIS RENT-A-CAR DISCOUNT #: J867528
Discounted rates have been established with Avis, which is located on-site
at the airport. Make your reservations by calling 800/331-1600 or visiting
www.avis.com.  Please mention the Avis Discount Number when making
your reservations to take advantage of great low rates from $41.99-$64.99
per day!

GROUND TRANSPORTATION
Hartsfield Atlanta International Airport is 10 miles from 
Downtown Atlanta. 

Taxi: Airport to downtown from $25 to $40.

MARTA (rapid transit): With an airport station located conveniently at the
baggage terminal, MARTA arrives within minutes to downtown, and offers
two stations to all downtown hotels.  Omni station serves Georgia World
Congress Center, Centennial Olympic Park, Philips Arena, and CNN Center.
Peachtree Center station serves AmericasMart Atlanta and downtown hotels.
Rail cars have designated areas for your luggage.  One-way fare is $1.75
cash or tokens (token machines in every station).

Travel Information



1. PLEASE READ CAREFULLY
• Hotel reservations will be taken on a first come, first-served basis by the

GlassBuild America Housing Bureau.  For best availability and immediate
confirmation, make your reservation via internet, fax or phone.  Mailed housing
requests will take longer to process. Please provide four (4) choices and
include a credit card to guarantee your reservation.

• Please type or print clearly and make copies as needed.
• All reservations must be received by February 5, 2003 to guarantee

availability and discounted rates.

Return Registration By:
Internet: Book your reservation on-line using the interactive, secure site at

www.GlassBuild.com.
Phone: GlassBuild America Housing Bureau, 9am-8pm EST, Monday-Friday

at 866/260-3875 (Toll-free) or 506/433-7968 (International).
Fax: Fax completed forms to 506/433-3033.
Mail: GlassBuild America Housing Bureau, 223 Peachtree St., NE, Suite

100, Atlanta, GA 30303.

Confirmations: Confirmations will be sent after each reservation booking,
modification and/or cancellation by the Housing Bureau.  Review it carefully for
accuracy.  If you do not receive a confirmation via e-mail, fax, or mail within 14
days, please contact the Housing Bureau at 866/260-3875.   You may also check
the internet at www.GlassBuild.com regardless of how you booked your
reservation. You will not receive a confirmation from the hotel.
Changes & Cancellations: Make changes or cancellations via the internet at
www.GlassBuild.com or by calling the Housing Bureau at 866/260-3875 or
506/433-7968 for international.  Do not contact hotels directly until after Feb.
24, 2003.  Prior to Feb. 24, 2003, cancellations will be assessed a $25
processing fee.  After Feb. 24, 2003, cancellations will result in forfeiture of
entire deposit.
Late Registrations: After Feb. 24, 2003, please call hotels directly for
reservations.  A list of hotel phone numbers may be received by calling the
Housing Bureau or via the internet at www.GlassBuild.com.

3. RESERVATION INFORMATION (Please type or print neatly)
Acknowledgement will be sent to this person by the Bureau.

Last Name __________________________________________________

First Name __________________________________________________

Company ___________________________________________________

Address ____________________________________________________

City/State/Zip ________________________________________________

Country ____________________________________________________

Phone______________________________________________________

Fax ________________________________________________________

Email ______________________________________________________

4. PAYMENT METHOD: All hotels will require a one-night lodging deposit to
guarantee your reservation.  Do not send monies with this form. Please provide
credit card information below.

Total Payment__________Credit Card: ❑ AMEX ❑ MC ❑ VISA  ❑ Discover

Card # _____________________________________________________

Exp. Date ___________________________________________________

Name on Card________________________________________________

[NGA]

1. Marriott Marquis
(NGA Headquarters)
265 Peachtree Center Ave.
Rate: $139 (Single), $149(Dbl) 
2. Hilton
255 Courtland St., NE
Rate: $129 (Single), $139(Dbl)
3. Omni Hotel at CNN Center*
100 CNN Center
Rate: $139 (Single/Double)
4. Holiday Inn Downtown
101 Andrew Young Int’l Blvd.
Rate: $105 (Single); $115 (Dbl)
(* No shuttle service.) 

5. Embassy Suites Centennial
Olympic Park*
267 Marietta St.
Rate: $149 single/double
6. Courtyard by Marriott Downtown
175 Piedmont Ave.
Rate: $95 single/double
7. Fairfield Inn by Marriott Downtown
175 Piedmont Ave. NE
Rate: $75 single/double
8. Days Inn Downtown Atlanta
300 Spring St.
Rate: $86 single/double
(Rates subject to applicable taxes.)

2. PLEASE RESERVE LODGING AT THE FOLLOWING HOTEL
Rank at least four (4) in order of preference.

Choice #1 __________________________________________________
Choice #2 __________________________________________________
Choice #3 __________________________________________________
Choice #4 __________________________________________________

❑ Single (1 person, 1 bed)
❑ Double (2 persons, 1 bed)
❑ Triple (3 persons, 2 beds)
❑ Quad (4 persons, 2 beds)
❑ Twin/Twin (2 persons, 2 beds)
❑ Double/Double (2-4 persons, 2 beds)
❑ Suite at Marriott—Call NGA at 703/442-4890 ext 173 

❑ Smoking  ❑ Non-Smoking

Name of occupant ____________________________________________

Name of person(s) sharing room _________________________________

Arrival date __________________________________________________

Departure date _______________________________________________

Special needs_____________________________________________

GLASSBUILD AMERICA: THE GLASS, WINDOW & DOOR EXPO

HOTEL RESERVATION FORM
MARCH 12-14, 2003  ★ GEORGIA WORLD CONGRESS CENTER  ★ ATLANTA, GA
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GlassBuild America 


